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GOMAJI Corp., LTD(8472) does not release any financial forecast. However, the statement of the
company’s business, finance condition and Q&A in this presentation may differ from future actual results.
This causes from market demand, prices fluctuations, competitions behavior, global economic situations,
exchange rate fluctuations, supply chain and other factors or risks beyond the company’s control.

This presentation is based on the information obtained from various sources which the Company believes to
be reliable. please refer to the information on MOPS website as the main basis if any adjustment has been
made.
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2 7 5% Corporate Overview

& ¥ & (Chairman):X i& & (Alex Wu)
% 2> @ = = (Date of Established):2010#% 7% (July, 2010)
3 £+ 4% (Date of listing TPEX):2016# 1 (January, 2016)
I L L 5 (Stock Code): 8472
o F 2 F ~ g (Capital): 7% 1777 ~ (NTD 177 Million)
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7 7%(Online trading platforms)
&2 78 &41 & (Sales of health food and beauty
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S S y — 4 4 mmgs ~COMMerce category, “"A good buddy who understands daylite,
BBV R USRI SR )i One-stop shopping experience for eating, drinking, and entertainment.
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R~ § R Business Overview

& 0¥ F A
Consolidated Operating Revenue

Items (NT$ Thousands) Q1~Q3'25 2024 Year
H 3 21
R P AR 106,573 | 30% 198.979 | 59%
E-commerce revenue
P dl g e > 247710 | 70% 136,644 | 41%
Merchandise sales revenue
H # Others 398 0% 1,410 0%
£ 3+ Total 354,681 | 100% 337,033 | 100%
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Talwanese
Brand
Ej |§/_|_\ International
HEEI Brand
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$ _ﬁg%ﬂ% Transformation Strategy

N - ~ From Dining, Entertainment, and Fun to
AN 7\ wn — < ’_ ’ g
DZ D{% Eﬂ: 4 U E=yn] 1M 1@ };_%% /é Comprehensive Health and Wellness Life
e %E‘f FIZIBTT &3+ EEE > 22 A NMBIOMO4 5534 From Coupon to Dining, Entertainment, and Fun +
Healthy Life, the Most Comprehensive OMO Lifestyle
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Healthy Wl Care
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Concents Omega-3 triglycerides &00mg
equiv. Eicosapentaenaic acid (EPA] 315mg
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2025Q3 & # F LI E &

Income Statements for 2025Q3

Items (NT$ Thousands) Q1~Q3'25 Q1~Q3'24 YoY%
¥ ¥4z > Revenue 354,681 251,485 41
¥ ¥ = 4| Gross profit 134,877 161,267 | (16)
£ 41 % Gross margin (%) 38 64 -

¥ ¥4 4 Operating Loss (29,211) (59,334)| (51)
Aw £ 3f Loss before tax (25,792) (60,268)| (57)
14 7% 3F Net Loss (26,169) (60,131)|  (56)
& i EA(~

JEiari;ig? |]o(er ghare(NT$) (1.48) (3.39) (56)
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2025Q3 &£ A F A f F £
Balance Sheets for 2025Q3
3'25 2'25 3'24
Items (NT$ Thousands) Q Q Q
Amount % Amount % Amount %
% 7 A Current Assets 330,472 | 32 359,946 | 34 249,299 | 25
sLynd F A2 Non-current Assets 689,420 68 690,303 66 747,900 75
¥ A& 43+ Total Assets 1,019,892 | 100 1,050,249 | 100 997,199 | 100
s# f % Current Liabilities 513,904 | 50 539,505 | 51 532,108 | 53
2ty de f % Non-current Liabilities 238,693 | 23 240,802 | 23 161,691 | 16
£ 3 %3+ Total Liabilities 752597 | 74 780,307 | 74 693,799 | 70
3% 4 Share Capital 177,358 | 17 177,358 | 17 177,358 | 18
# 7 4,3+ Stockholders' Equity 267,295 | 26 269,942 | 26 303,400 | 30
FOLEE(R) 15.07 15.22 17.11
Book Value Per Share (NT$) ' ' '










